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Dana: my story

e 20+ years in music industry

e 7 ininternational marketing

e 13 as an artist manager

e But am | living a purposeful life?
e “I'm off to save lives ...”
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Kim: my story

20+ years in news

De facto marketing/outreach manager
Zero budget, zero training, zero experience
Volunteered with Best Friends for 10 years

Wanted to apply what I'd learned to
something more meaningful

2 Who can do this?

e Masters in marketing?
e Mad Men?
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So, how ...?

Disruptive creativity

Repurpose space

Unexpected imagery

Motivate with timing and price points
Steal great ideas!

2

Disruptive creativity

Content! Content! Content!

About the idea, not the budget

With the Internet, brands don’t need
third-party distribution

Old Spice

Geico

Dove
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2 Disruptive creativity

e Qld Spice: “The Man
Your Man Could
Smell Like”

e Launched online
during Super Bowl
weekend

2 Disruptive creativity

e Like when DVRs were
introduced, how do
you create an ad
people won’t skip
over?

e Geico “Unskippable”
ad
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2 Disruptive creativity

¢ Dove “Campaign for Real Beauty”

e Launched in 2004, in direct
contrast to how beauty products
had been sold for decades

PRIA'S SECRET, CAMPAGNE "LOVE YOUR 800Y"
DOVE, CAMPAGNE “REAL BEAUTY

2 Disruptive creativity

e Uber: world’s largest taxi company, owns no vehicles
e Facebook: world’s most popular media owner, creates no content
¢ Alibaba: world’s most valuable retailer, has no inventory

€

Alibaba.com
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2 Repurpose space

e Use others’ existing space and events

e Create or host events that “invite”
outside participation

e How can you use space that’s already
yours?

Repurpose space

e Use others’ existing space and events
e Sundance
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2 Repurpose space

e Use others’ existing space and events

e Movie screenings

e Sporting events

e Other nonprofit events
e Etc.

Repurpose space

e Create or host events that “invite” outside
participation: Strut Your Mutt, super adoptions
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Repurpose space

e How can you use space that’s already yours?

Repurpose space

e How can you use space that’s already yours?
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Unexpected imagery

e Purritos: Local campaign that went national
e Time, People, GMA, Yahoo.com, etc.
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2 Unexpected imagery

e Humane Society of Utah photo booth

2 Unexpected imagery

e Sophie Gamand, “Flower Power”
e Partners: Second Chance Rescue, Sean Casey Animal Rescue, and Animal Haven
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Kv R Unexpected imagery

e Two Corgis Photography and Kansas City Pet Project
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Steal great ideas!

“Talent borrows, genius steals.”
— The Smiths (1986)

“Talent borrows, genius steals.”
— Oscar Wilde? Picasso?

“Immature poets imitate,
mature poets steal.”
—T.S. Eliot

THE SMITHS
1/\

#GORELL100

CAMARILLO ANIMAL SHELTER.

THUSSOAY, SEPTEMENN 1L 2004
PO &GS CLLD OF GRIATIN (IO AR LA

FROAY SEPTENGER L2 S04
maze mane

SATURCAY, SEPTEMOER 3 2004 o o e o P
CAMARLLO AMA ST -_—

November 28 - 30

AdOpiion marshon beging 8 am. on Friday and ends 8 pm. on Sunds,
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Ko The five tools

2 C ™0

Steal great ideas!

D.R.U.M.S.!
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Dana Collins: danac@bestfriends.org

Kim McDaniel: kimm@bestfriends.org
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